








How do we guarantee to deliver the highest quality and quantity of
attendees at Hospital Build Asia?

The outline of our global marketing strategy includes:

» Hospital Build Magazine - our dedicated communication for the industry is published 4 times a year. The magazine covers all aspects
of hospital investment, planning, designing, building, operating, managing and refurbishment with a strong focus on regional issues.

* Hospital Build e-newsletter - was circulated to over 105,000 healthcare professionals to keep them updated about the business of
hospitals, including the healthcare, investment, building, construction and infrastructure industries.

* Support from Government Agencies and Trade Associations - with the strong support from the Governments and trade associations
in the region, the event's positioning was further reinforced as the key event for those who are involved in healthcare facilities invest-
ment, planning, designing, building, operating, managing and refurbishment.

* Advertising - Online & offline medical and hospital building related titles and websites across USA, Europe, Australia, Southeast Asia,
India, P.R. China and more.

* Public relations - Hospital Build Asia 2009 benefited from a continuous PR campaign which generated an enormous media coverage
and publicity during the event. The exhibition was attended by over 30 journalists representing the major media in the region. Media
coverage include Bloomberg TV, The Edge.

* Direct marketing - Targeted mailings including brochures, postcards and visitor tickets were sent to segments of the Hospital Build
Asia database over a six month period leading up to the show.

* Telemarketing - The database was regularly contacted through a team of telesales to provide the right exhibition and conference
packages of cater to their needs.

* www.hospitalbuildasia.com - This is the primary premium from which the event is promoted. The website also facilitates online visitor
and delegate registration, various brochure downloads and newsletter subscriptions.

* Email campaign - Fortnightly email broadcast were sent to targeted segments of the Hospital Build database.

About the organizer Hospital Build Middle East 2009

Besides having a presence in Asia, Hospital Build Exhibition and Congress will be presenting
its inaugural Middle East edition from 14th - 16th June 2009 at the Dubai International
Conference and Exhibition Centre. Ongoing healthcare expansion projects in the Gulf States
are estimated to worth about $14 billion and Hospital Build Middle East will serve as an
excellent event to value add to the healthcare industry in the region.

Hospital Build Asia Exhibition and Congress 2010 is
organized by IIR Life Sciences. Recognised as world
leaders in Life Sciences conferences and exhibitions,
IIR Life Sciences bring a wealth of knowledge in this
category.

For more information on Hospital Build Middle East, please visit

|IR Life Sciences is also responsible for the success and . .
www.hospitalbuild-me.com

growth of Arab Health. Arab Health is one of the
world's most important events in the healthcare . . .

calendar. The event has grown substantially over the Hospltal Bl’"ld Asia 2010
last few years with the 2009 edition occupying the
Dubai International Convention & Exhibition centre
covering more than 60,000 sgm.

Hospital Build Asia will be bigger and better next year from 11 - 13 May 2010 at Marina Bay
Sands. For more information, please visit www.hospitalbuildasia.com

The 2009 edition of Arab Health exhibition i (1311 1, -
showcased products and services by more than 2200 .

exhibitors representing over 65 countries and attract-
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» Dates 11-13 May 2010 .

Venue Marina Bay Sands

Maximize your exposure and register to exhibit at www.HospitalBuildAsia.com, +65 6517 3019 and hospitalbuild@iirx.com.sg





